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Why in China

@ Chinais one of the largest producers of organic products

According to the Organic Agriculture Research Institute (FIBL) and the China
COFCC Statistics 2007, China's organic acreage of 1.66 million hectares ranks
third after Australia and Brazil. China's organic production in 2008 reached
about 3.04 million tons, of which about 20% were exported. With its amount of
high-quality organic raw materials China has become one of the main supply
markets in this area.

@ China's domestic consumption market is growing fast

Today most of the organic food in China is placed in big supermarket chains
such as Carrefour and Wal-Mart as well as in organic food stores. In 2007
organic food for 10.2 billion yuan was sold in China which is 0.14% of all urban
retail sales of consumer goods in China.

Experts estimate that because of the public's concern for health and
environmental protection, the organic consumption volume will grow up to 1-
1.5% within the next 10 years, which will be close to current levels in some
developed countries.

@ Chinais a spring board to other Asian markets

During the last three years, the annual consumption of organic products grew by
30 to 40% in Japan, Singapore, South korea, Malaysia, Hong lvong, Taiwan and
other Asian countries. These markets rely on imports of organic foods and
products. Buyers and importers from these countries and regions will come to
Biofach China in search for new products which provides you with the
opportunity to use BioFach China as a spring board to introduce your products
into neighboring markets.

Why BioFach China

With three years of experience, BioFach China has become the largest
international organic trade fair in China. In 2009, 238 exhibitors from 15
countries participated in the exhibition. The number of trade visitors
increased by 30 percent between 2007 and 2009. In 2009, the trade fair
attracted 10,375 visitors from 39 countries and regions.
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GLOBALLY PRESENT

BioFach
Nuremberg, Germany
17-20 February 2010

BioFach America
Boston, USA
14-16 September 2010

BioFach Japan
Tokyo, Japan
21-23 October 2010

BioFach Ameérica Latina
Sdo Paulo, Brazil
27-29 October 2010

BioFach India
Mumbai, India
07-09 December 2010

Communication is everything--
effective mix for your successful presentation

The success of your participation depends to a great extent on
effective communication. We will support you with an optimal
service for your communication. The successful cooperation of
the BioFach network with trade fairs in Nuremberg, Japan, North
and South America, and India enables us to invite your customers
from a large pool of national and international buyers. BioFach
China is the best platform to develop your business in Asia.

At BioFach China 2010 you can:

Get to know buyers and suppliers

Create awareness for your brands

Maintain existing contacts and make new business contacts
Obtain information on the domestic and overseas markets
Enjoy a huge media response

Participate in the international conference programme at no extra costs

=
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BioFach China 2010 -- Special events

Important features of BioFach China are the special events that run
concurrently to the trade fair and that attract great attention from trade
visitors and exhibitors:

@ International conference with experts from the local and international
organic scene, speeches on a series of issues such as food safety,
the development of the Chinese and International organic markets.

@ On site action with organic cooking events and Lohas events to
broaden the understanding for organic products and lifestyle.

& & 2 7 Product Groups
® UL @ Organic food products
o HHE @ Organic beverages

@ Remedies and aroma therapy products

& RARGEAMGAR

based on organic raw materials

& RALIERRA NP © Natural cosmetics and personal care

products
@ Natural fibres and textile products

& AU R B2 A0 7

o Ak

i jtyﬂﬂ @ Agricultural supplies and processing
® R @ Service for the organic industry
o HHLIRE 5 ® Organic cotton products
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Highlights in BioFach China 2010

| Cosmetics and Clothing Zone

The sales amount of cosmetics in China was as high as USD12 billion in
2007, which ranks second in Asia. The imported cosmetics are still
dominant in major markets. With an increase of 9.2%, the Asia-Pacific
region is the fastest-growing market after South America and Eastern
Europe. China has become a major driver for the growth in this region.

At the same time more and more Chinese mothers prefer organic
clothing and natural baby care. Show your latest trends for natural
cosmetics and organic textiles at Cosmetics and Clothing Zone at
BioFach China 2010. Become a frend setter.

| Lohas Special Area

Since its appearance in 2004, Lohas has developed into a sizeable
group in China. At the Lohas Special Area, Chinese Lohas will give
speeches and organize activities to demonstrate the development of
Lohas within typical Chinese lifestyles. Meanwhile, we will also invite
exhibitors who provide supplementary services of Lohas.
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GENERAL INFORMATION

www.biofachchina.com

Date: 27-29 May, 2010 (Thu.-Sat.)
Opening Hours: 09:00 a.m. - 04:30 p.m.

Venue: INTEX, Shanghai

INFORMATION / APPLICATION

For China & Asia Pacific
NurnbergMesse China Co., Ltd. (NMC)
18F Yunhai Building, 118 Qing Hai Road
200041 Shanghai, P.R. China

Ms. Jane Jiang / Ms. Cecily Chen

Tel: +86(0)21.5228-4020/4021

Fax: +86(0)21.5228-4011
jane.jiang@nm-china.com.cn
cecily.chen@nm-china.com.cn

China Organic Food Certification Center

No. 59 South Xueyuan Road, Haidian District.

100081, Beijing, P.R. China
Mr. Cong Linye

Tel: +86(0)10.6211-8109
Fax: +86(0)10.6213-1330
conglinye@ofcc.org.cn

For Intemnational Exhibitors
NiirnbergMesse GmbH
Messezentrum 1

90471 Nuremberg

Germany

Ms. Miriam Hempel

Tel: +49(0)911.8606-8692
Fax: +49(0)911.8606-8694
biofach@ngfmail.com
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China Green Food Development Center

ZIFE SUPPORTING ORGANIZATIONS
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The Center for Agri-food Quality & Safety, The Ministry of Agriculture
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Agricultural Trade Promotion Center, Ministry of Agriculture, P.R. China
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Shanghai Green Food Development Centre




